JO—NILEED) —F—IZLBEEFBENDT 4 RAI—X

Mol s AR

F—J—FK
Ja—sN), T4 A=A L)y s J—H— T

[ZL&HIC

201 148 ABLfE, AEABHMKASHD by 713 rm 2 - 23— (Carlos Ghosn) KT,
HRHFREREETE TH D, V=KXt by 73T —FK « 28U 47— (Howard
Stringer) IXC, 2E#ETHL, =vH bV =—b HROREMN R 70— LEETH
LR, WEFEL b 8 OFMRIL O NT VRRIFARELIRE, #E Eorkx eMEICER L, 202
N DOEESHAEETNRD Z LlliroTn, T 37 70V A MU B —30EE
HT, S0 EBNEED hy 7L LT, SR FESHEE Licala=r—3Ta L0k
EE (T CE Iz, AGE ) — FTlE, 23— AN U H—DHFEIC L DT 4 Aa— A 2K
REHTT, TOEEFRADDOaI a=r—r a3 VEEROREER OV BT 5,

. TIEYVT14T - T4 ROI—RDER

R OB OB/ F T, REHWT ATV, FEEZRINE X | RO MEZ E D,
FOEBEFGSED Z L TH D, bbAAE VR ADIAN 2B L 2R EREIC SN T,
T RSSO RE . R A B L T, TN ISR AT — 7 ALK —ITxE L, SR
A a=—a ERLRITIUIR LR, WO DL FEEZR ST LI, fkx
IRNIYED N % OEROW )1, £1o, BEDRSMEENLTH D, DD, =787 T 1 71,
A IR BRAIC . RIS, RRIDIIMmERHCEE S RITIER B\, ZDF A TOT 4 A
a— 2RI D, RV 7RI TE TN D,

1.1. 7v7UvZ « 74 U7 LA (Frederic Williams) @ M.AR.C.S.

TLT Vw7 s U4 UTLAL 2T BFR 2T 4 TOLDOMRNRa I a=r—a Tk
ELT.MAR.CS. EMINAHENRLCTWET VEIER LT, 2L 5 DOEROEELT T,
ZNEH. “motives,” “attack,” “respect,” “common ground,” “sequence” ##3, LTV 4 U
T LADEGAER T %, (Williams 1983 : 28)

1) Motives : @i, %< O ANMICHEET 2EHESC, ZNENOME 2 NITRAA OB, £7-. %
ORI CT- B A HEH 32 Z E X KETH D,
2) Attack: K%, [N 2T L0 TIEAL, IRE] 2HELR2TUIR 520,



3) Respect : WiE, EDOERSCRMEZNE LTZRL, 1, KIFHICERERZZ 2N D
RIS w2 AT O 2 &,

4) Common ground : FBAHVNIIA TE LR ZER L, EFOLIREFTH-TH
[ U BT DM E 2 b D TH D,

5) Sequence:H3W Tl Tx %, 7725, Hey, What, Why, When ® Z & T, Hey CiE
EZxE L, What THFEOZERAL LMV, Why THFEOEWEZ T & —/L' L, When T
BIRRY 72T 7 a » OFERT,

1.2. 74 v ¥— (Fisher) &+t (Shapiro) ® The Five Core Concerns

T4y — Ty R LT VL, KORBR T e A EEHR LI DI T
Wb, RIvT— a3 BT 5H5 20K A 2 b Core Concerns & L, T /LZAHRK LT
Wb, ZEH.,  “appreciation,” “affiliation,” “autonomy,” “status,” “role” ThH 5, ZiILH%
RIAVTE—a IR HAEERTERE L, IROREHINDNENZL ST, R/ a
Ra=l—vaOFEENEDLEVWIHEHGHTH D, (Fisher & Shapiro 15)

1) Appreciation X, HpORWRLE X, [TEIMMEHLFE LTROLNDLD, Zhe b,
BESNDDE D,

2) Affiliation (X, H723, FLOMEE LTHROD - TWDHD, Zive b, BHEEA &V THh
ERINZHR D D2 E D D,

3) Autonomy (%, HOMNEELYEEROHIFC, TOHBNG X HNTNDE0E I D,

4) Status . BODMUE & OMHIBW T, RS EIALE ST LN THD0E 9 D,

5) Role (X, B DOEEIZ4) TEDH0E DD

M.AR.C.S.& The Five Core Concerns DET NVEAEKT HT I/ EI T 47 « T 4 AT—AD
BWEERLE, AL TCODHRETRARD b OO, ZOFRITONTIEAR D EEIL T 5,
O, Ao TEg) < TR 2.0 3T2EBZ0ME, o0& 20, AMELTD

A [ZRT DFEOT VW TH D, 2 LT, IM#E TObDIZEx L5 &T 2D
B, BB TATH D, SWEIIUE, OLVOEVDRNRCEZRHD | IEh S, A
& LTREHEIT, 2o, [AFEICHb, BEZILE L, BIFCwHE) 2 328 L7220 b4 T
W<, EWnWoaa=r—aThs,

2. TAROA—RT—HR EDHE

AW TR, I—2 EA N U H—DFGEIZE DT 4 AT —ADH)NEG 35T D, G56 20
TAATA—RERMRLT D, TOWNFRIE, (1) OENR Ny TR A SO T2 EZ O
AE—F, (2) AT —VHRNE—d—T 4= AL LInaniz77 A2, (3) 7B
DAL HAE2—Thb, 72120, (3) 1220 TiE, (1) & (2) OOVHEREMIRT D720



DIESEGEE LTIV Y, TNHDT 7 A Ne, BidO=I/ BT 47 « 54 Aa—RA
DEFRRLL N 7 OFHIBLE GO 203, BRI SEEEHNRF R A EEH L,
VhUL e T4 Aa—2 L LTOMRIRERALD, ZOBROSD, 77 AR arya—Fy
A7V —Y7 +v =7 (AntCone) ZFIHT 5, [F—DFEOMEREECHALG, e D HEE
MO EORIRZ LA HLIC, Bk eSO R AT 2 LN T& 5, ITIEED
A V=2 evay N THD,

Figure 2.1 Concordance Sample 01
000 k X AntConc 3.2.0m (Macintosh OSX) 2006

File  Global Settings Tool Preferences About

Corpus Files  ¢oncordance | Concordance Plot | File View | Clusters | Collocates | Word List | Keyword List

01_Ghosn.tx
|Total No. of Collocate Types: 67| Total No. of Collocate Tokens: 207
Rank  Freq . Freq(L  Freq(F  Collocate A
1 69 0 0 Nissan
2 15 15 0 the
3 15 0 15 revival
4 12 0 12 s
5 10 0 10 has
6 8 8 0 of
7 5 5 0 a
8 4 4 0 to
9 3 3 0 The
10 3 0 3 is
11 3 0 3 group
12 2 2 0 Today
13 2 2 0 Japan
14 2 2 4] inside
15 2 2 0 for
16 1 1 0 with
17 1 0 1 which
18 1 1 0 where
=l =l =l =l = v
earch Ter 1 ‘Word 1 Cases Rege Window S} 1 Same
~ - MNissan < Advancet From.. /1L = To.. 1R =
Total No. 1 [ start || Stop || Sort | sort by Min. Collocate Frequency
Files Processe Sort by Freq 13 tave Windo
1 Invert Order Exit

Resel

T=HERDT I AN Y T MIHRAS, Kl () OBESLYAR Eoffibn e, M
RHZENTED, £, FBELEED, BN, FREVBGRIZOWTH, ot s, B
BRIZOWTIE, B2koa 727 AN EDBfRbHLDT, GEEL~L, LL~b 77 AR
NYLTELRTDHLERIRC, 777 ~T 4 v 7 AOBLUENG, 1T4L LTOEKRZRE, NI
EZDVENETHHEAELH D, DT LThH, T 4 A a— 20U SHIZB O T,
IR EHTHRENION T e EXTIND, B FETHD,

Figure 2.1 OV 7N TIE, BB A « A—=2DAE—F %277 A & LTI IAL, FBED
BAENEIZ R Z T2 D Th D, Figure 2.2 1%, FILT 7 A FTlEH D05, O & DDOFEEN,
ED X BRIARTHON TWDENERLIZLOTHS, ZoMIch, JHEEBIORERE T v
N7y FELTRRTDHIENTED,



Figure 2.2 Concordance Sample 02

X AntConc 3.2.0m (Macintosh OSX) 2006

R-
File  Global Settings Tool Preferences About
gfr%":lsoz:e:x Concordance | Concordance Plot | File View | Clusters | Collocates | Word List | Keyword List
Hit  JKWIC File Y
1 Complete Section: Nissan Revival Plan As pr:  0l1_Ghosn.tzxt
2 unicate to you the Nissan rewvival plan on th:  0l_Ghosn.txt
3 information inside Nissan, which explains th. | 01_Ghosn.txt
4 e the company with Nissan's employees and pa: 0l_Ghosn.txt
5 unveil to you the Nissan reviwval plan, the | |01_Ghosn.txt
6 s were assigned to Nissan. And today, Oct. 1 ||01_Ghosn.txt
7 re to announce the Nissan revival plan. The .| 0l_Ghosn.txt
8 and figures about MNissan point to a reality | 0l1_Ghosn.txt
9 oint to a reality: Nissan is in bad shape. I | 0l1_Ghosn.txt
10 h show it clearly: Nissan has been losing gl.  0l1_Ghosn.txt
11 us. But in Japan, Nissan lost market share - ||01_Ghosn.txt
12 hout the minicars. Nissan has been strugglin | |01_Ghosn.txt
13 1999, show a loss. Nissan has been, and stil.  01_Ghosn.txt
14 allenge of putting Nissan back on track woul. |01l_Ghosn.txt
15 in reasons explain Nissan's past performance | 0l1_Ghosn.txt
16 n we consider that Nissan has a strong base 01_Ghosn.txt
17 ollowing way: &\x{80}¢ Nissan has establish. 01_Ghosn.txt
18 global reach. &\x{80}¢ Nissan has developed | 0l_Ghosn.txt
19 uring system. &\x{80}¢ Nissan has reached a | 0l1_Ghosn.txt
{1 ~ ~ | /
earch Ter 1 Word 1 Cases Rege: Concordance Hits Search Window Size
= .~ Missan < Advancer 69 50 =
Total No. 1 | Start || Stop || Sort
. save Windo'
Files Processe Kwic Sort ;
Resel m level 0 2 flevel 0 3 s level 0 = Exit

3. ATEEH

3.1.

Sa A« I—2 Wedon't have a choice (1999)

ZOAE—F X, I—r N HEHBBEREASMIZ COO (Chief Operating Officer) & L CTHE{T:
L. S CTHE LD EXIThNT-bDTH D, ZOT VAT —HEeara—H A
T5HE RO LD RFERBHTZ, Wb D NERE L TN D552 I U, G 7e & o
REREIERRV TN D,

Table 3.1 We don't have a choice (19990 21> 21—/ A
No. | Rank | Frequency Word No. | Rank | Frequecy Word
1 1 131 we 19 |19 16 manufacturing
2 2 113 our 20 19 16 time
3 3 69 Nissan 21 | 21 15 business
4 4 49 percent 22 121 15 common
5 5 33 plan (plans, 1) 23 |21 15 global
6 6 30 new 24 | 21 15 Japan




7 7 24 one 25 |21 15 reduction
8 8 23 cost (costs, 18) 26 |21 15 Renault

9 9 22 today 27 127 14 increase
10 |9 22 you 28 |27 14 reduce

1T |11 21 car (cars, 5) 29 | 27 14 they

12 |11 21 revival 30 |27 14 us

13 |13 20 level 31 |31 13 management
14 |13 20 suppliers 32 |31 13 market
15 | 15 19 purchasing 33 |33 13 yen

16 | 15 19 sales 34 |34 12 plant

17 |17 18 costs (cost, 23)

18 | 18 17 company

ZORILFEEOMRMEE 2R AT DI~ - D TH S, B R b EV O EEIT, we, our,
Nissan T, D—V WA —FDOHF T, We Nissan &\ ) BEil-oM M2 Emb Lo L L
71::: i@% :%ID\T% éo

ZO%ITHE FBED, ZOAE—FOOE DOREE L TS, EICE TV DL NEELY

% & . percent, plan(s), new, cost(s) &\ o 7= EEEDNE N, FFRAGZREHE & . Hr LVWELD ﬁﬂif%
HUDIZEE L3 B b, BUEICE S W RBIAPHIET, 2 X D &G L2 FE R EDFEL TV D
EE 25, Frlz/R—T 2 Fpercent) & =t A Keost) E W) FEEMEEICE S Z LIk o T, Fh
FCOHEOREZREL, HeBICE LW T Za—2 EOBIEAENTWD, F
bbb, iﬁdﬁ L DWEIHIRFIETAD DT T ANEFEIECHHEE R S 5 —FH ., ThasE
B 57201232 A2 MEENEET, REHIMOMEL RO D LWH T Fa—FTh o,

3.2. HNa R« A—2 Message to Stakeholders (2010)

ZDOT I A MINZETONIZH DT REDR—L_X—UTHHETE D L9272 >T D,
ZOTIARBRILEIIZara—F A0 T 5 & we, our, Nissan 25 DFEREITFHZ
DOTEVEE L 2o TWD A, ENOITHE S FERICHIO RS A RNET Z &N TE D,

Table 3.2 Message to Stakeholders (2010) © 2> a—4 A

No. | Rank Frequency Word Type No. | Rank | Frequency Word Type
1 1 34 we 14 12 6 long

2 2 27 our 15 12 6 us

3 3 16 Nissan 16 12 6 vehicles

4 4 14 cars (car, 9) 17 12 6 want




5 5 10 electric 18 12 6 world

6 5 10 global 19 19 5 all

7 5 10 term 20 19 5 economic
8 8 9 car (cars, 14) 21 19 5 efforts

9 9 8 people 22 19 5 first

10 10 7 future 23 19 5 make
11 10 7 short 24 19 5 making
12 12 6 alliance 25 19 5 Renault
13 12 6 industry 26 19 5 work

BESZODIE, electric, global, future, alliance 72 FONEFETH D, EX. 7 B— Vb, KK,
FEHEEL VI FEN, REOHMEEZAMIOR LTS, EEOT 7 A Nekdl, BXE AEIE
RGO DEEAICIINBHEBEICH T b EFEFEIC, Zr— L s =3/ I — (global
economy) X°7 12—/l + & v 3 (global recession), 71—/ 3L+ 7T A A (global
crisis), 7 1@ —/VL /R = L— 3 3 “(global population), 7' 17—V /L« &—/L (global sales),
Ja—sL« 7Zy h7 5 —2Ah (global platform) & W 7= HEOH T, dEHND, 2FD, 7
=L AT 7 A RDORIPTEEZED TN LN T ETHD,

33. AnmReI—rDL R T

=2 DT 4 AT—RZHOWNWT, L N v 7 OBENOITT 5, £7, I—0DAE—F I
FEFIZBEATHDL Z EnbITond, BEREDT-ODENDA Y —F %, LI FIREFHE
TITV, BREOEE, (BT TIERL, A RAT =7 AV E = LTRILT 4 Aa—2R
EIETDHEZANLMDT, T, WIMZABT S THR) & U CTHEET D & & bic, 4
ENTZTOT 4 A a—ATRG L TEFERBEIZ DWW T, AN DD RMRSZ T ANLD Z &I
RHDOT, LVEKEH, AENRMEORSEZERIND Z LTk D,

ST, FFEDA—T 4 = ZADOBBRELI T =195 Z & Tlidel, EOA—T 4= A
IZH G E BT DHFERFRIESSERAWE L= T, BB T 4 Ay a &
RBIZ LT\ D, RIR L7280F & iRt K 2Bt 7eiimmn’ . BEOHEICRELS T =175
DTHD, TDOET, BENEDLLTVAERNT, WREE L TTRTOART—F RV F—(C
FADZELIZED, 20T vt ATHEBANCEED D K 5 FEUONT 2D TH D,

ZL T, e RAEZRFIT LT 4 Aa—ZABEKR, BROIYUIZHE LTS E bR D,
EWVHDEAAALOTTIE, FERLV ST REKREFITT DLV —RIAREZ FND S
MWHTHD, SHIZ, TOTavRINEEZ D500, FELERLFEOHENT T, EAR
H7p 38— & LT, HEO RICERAZFRE, BRO BICTFREBERD ER, A— DAY



—FICAZT N D, FHIHFTRIZRT — 2 2 5 P IHE & o> TRS 2 7,

3.4. NU—NK -+ AN H— Sonysrevitalization in the changing CE world (2005)
2005 “EIZ R CHE X172 CEATEC (Combined Exhibitions of Advanced Technologies) C
BRENIZAE—FI, ANV H—DY =X =Ly Ta2BLTHE LT — 2 Thd, L\
IDH, ZOAE—FIFIA MY U H—RNY =—0 CEO |[TTLIZEZDA L —F 15 TH
Do ZOAE—=FTIIHHZ, Y =—DOfFML, dCE, HAEICOVWTHESTWD, A =
—UDAE—F LHETHIZbELTWDT 7 A M THD,

Table 3.3 Sony’s revitalization in the changing CE world (2005)7 = > = — 572X

No. | Rank | Frequency Word No. | Rank | Frequency Word
1 1 75 we 20 20 12 cell

2 2 64 our 21 20 12 portable

3 3 53 Sony 22 20 12 Walkman
4 4 36 content 23 23 11 blue

5 5 30 have 24 23 11 ray

6 6 29 one 25 23 11 consumer
7 6 29 new 26 23 11 market

8 8 23 digital 27 23 11 electronics
9 9 22 high 28 23 11 unique

10 |9 22 products 29 23 11 including
11 9 22 world 30 30 10 create

12 12 17 customers 31 30 10 entertainment
13 |13 16 all 32 30 10 film

14 |13 16 definition 33 30 10 industry
15 13 16 technology 34 30 10 Japan

16 |16 15 devices 35 30 10 number
17 16 15 PlayStation 36 30 10 quality

18 | 16 15 you 37 30 10 only

19 |19 13 music

= PDAE—F LRILL T, ZOAE—TFTH, We (we), Sony DOSEEIIIEFICELS. T
AT T 4T 4 —DOIbIF T TWD, LinL, WEEEZA DL L, I— LIXHE7R DRI
EOHNTND, ZOAE—FT THEDEWGEIX, content, new, digital, high, world, products
Thd, FHZ, A—H—LLTOY=—"T, content &\ I FEDMBELE N b @\ OITFFES
XZLETHY, ANV A== R =TT TR, V7 MECTOEKZ LM 2T



WA Z ENDND, EBIC, content W IHEEIT. RO L HIMHFEHEINTNWD,

Marriage of content and technology

Integration of technology, content, and service
Move content to PlayStation Portable

Devices and content of all kinds

Leveraging our content in music, video, and games
Make use of content globally

Content creators / content developers

T Y O — ERIZHD AT I L ARIKIC LTV A Z R, Zo/AED
HaEHhDERLINTHD,

F72, new EWVWIOFEOMHE WA H T K2 H V. new technology, new Walkman, new
generation, new application, new devices, new products, new Sony 7 &, #r L S 282 L7-
TAANy v a e LTND, £, HLS L& bbb TWL DL, world &V 95
Thd, ZOFEE, Y =—Z2MROFEL L THESIT 72l T, #l21E, most
innovative company in the world, no one in the world, anytime, anywhere in the world, no
matter where in the world, the greatest king in the world 72 £ &\ 9 FEA] TE IN TV 5,
V= TEIL, MROFPTH L, 2=—7 TEHNRGFIETHHA A —VRRIET 5,

3.5. ANV VH—, Message to Shareholders (2010)

V== 7= g7 YA MIZ, AN U H—D A =T RS TW D, BRx
RA—T 4 T AERELTNDLDT, BIKHRA v =220 513 L7 7 A R T
H5,

Table 3.4 Message to Shareholders (2010) D= 2—X 2 A

No. | Rank | Frequency | Word No. | Rank | Frequency | Word

1 1 64 our 15 15 10 company

2 2 47 Sony 16 15 10 electronics

3 3 39 we 17 15 10 entertainment

4 4 20 products 18 18 9 digital

5 5 19 more 19 18 9 fiscal

6 6 17 new 20 18 9 manufacturing

7 7 16 business 21 18 9 network
(businesses, 11)




8 7 16 group (groups 7) 22 18 9 world

9 9 14 software 23 23 8 consumer
(consumers 7)

10 | 10 13 services 24 | 23 8 cost

11 | 10 13 year 25 |23 8 innovation

12 |12 12 networked 26 |23 8 music
(network, 9)

13 |13 11 Businesses 27 |23 8 platform

14 |13 11 hardware

—RIZABHENTWET 7 A MedD T, HEELE T %249 L ZHUT ERHEITRRD G, HEE
DOrEWEEE LTI, product, business, company, service 72 ENdH A0, T bHiEEI<bHHT
TR T 4 TOA—FIZHHEHEINDETHDH, LL, THHORENED X S IZMOFE
FEODT BN TWDENCHERITD L, OESORENR R AT b, 7uX 7 | (product) IX
% v b U —7 (network) & fLAAHH B, BV % A(business)° 2 = — v 7 (music), 7 —24
(game) LFEODIT HNTND, DFED, N—REY T N EBBEIHAGDEL1EEE. T4 A
I—ZADFTIToTEY, a7 VEaN—RIANALZ LIZED, LVBRND v R=—
(company) & L COFAEZHIRL TWDHLDOTHD,

36. ANV H—DL R v

S AR EORUR AR LIt AL o2 L LT B L A R Y v A —0a
VRVV AL e RigD, ANV UH—DT 4 Aa—AORHRIE, £ KEEANZS
KThHhHIERMMEZNT 28, ETMEOKRBING — 2R T L2 LR EndIT N
Do ZHUCKY, YV=—ERET D WEE] Z21F0) ET50TH S, WeklTITFIRRELC,
EERBIHNL, AL BTy b JTA vy ) AR EBEENBH, £HTY =20
LD, WRENHRE A S TRDDOTH D,

ZOET, ARV UH—EY =—% THARD| Mifks LT, R, BARSLHARANZDONT
FED . S5, BHOHELAAOKBMARF LY =— AL LTEREAT S, Zhu, ALV
H—BEPINEFED b 7 THDZEBRIHEE RS> TNDHDT, BAZEHET HITAHTDOLO
DNEEL, =T A UV RITHFANTDHZ LI 5,

ZOAE—FIZHBITHF—U— R, fight & champion Th D, HAFELIWEEOHF T, AL
Azt L, Froedroizd s, UTiE, £0—5HTho,



Only champions -- integrated products differentiated by hardware and software and ready for
entertainment -- can prevail in the fight against price erosion and commoditization. Only
champions with unique attributes and identities can raise margins and defeat the downward
cycle of low-cost replication. We know something about champion products at Sony.
Walkman, Trinitron, PlayStation, Handycam — these are not merely devices. They are

revolutionary brands that have changed consumer experiences around the world.

IITE U IR RT LA ARTA L a N S —DWREDHTCF v AL L ENTER
D, ZNONRY =—DFEEMNRT T Reb | AT AN2bDONESCHREZ KEEX
oW HEERET D,

AN, SRTEHIIRRICRE R L A=V 527208, Y =—3FIC, Emic, Pk
HHZEERRL, ZOL)REHERYBIZH-0ICL, TOAEY v MRS LT
FR RN EF, ZOTDIITIRBIEREESEDRVETH D LSO TH D, TDRER
THEMN, a7 EHEINOMERFE y NI —2 2 ERKETHHLOTHDLZ 1%, EikLi-&
B THD,

4 BREFLED

SRIODITTHER L2274 T« T 4 a—ADT L —AIHSEx, =LA NI A
—DT 4 AT—ADFHHIE, ROEOLHIZELDHND,

Table 4.1 I—2 &, A R U H—DF 4 A a2— 2D g |

Leadership Discourse Carlos Ghosn Howard Stringer
Rhetoric % CEN U D R SR
JRAAE TR My 7T L HES
AL AT EZ U0
oJFLIR] & il R
M.ARCS HIET, ERRATRE R T — /L DR | T 2= T 80 ) RO
*Motives E E
*Attack TNEBEEEY, [ A RS, 70— fERE R
*Respect AT — I RN TR AR | RS E
*Common Ground i, EME. BUsia LA THARLHAARAN, £TLTY=—IC
*Sequence JKINETOEDY, Tk AD | % HHE




W 7230 oY =—DFELH), ASHHIZ2ATAE
BEEOL
PioHg a2 Y =—o3fk e L
TukE
SHTHRGRLBATEC Y 2 N T D1
T2 BT CFOR
Core Concerns JEEB MDD AT — I RNV — | RIS DT T e—F &
*Appreciation WXL TH, AT RIS T e | EBICKT 27 7 e —F % Xl
« Affiliation —F L Txbhis
*Autonomy
*Status
*Role
Other Factors AT T4 Ay a ATK | IS X DRI IR E O
2 it & B SRE ST & HERR
ARBIR R R L BB R | SRR D AT Y ORG
DiEff & L THRIAT TATTIZLDA T T V—
I NVREILLDANT T U—

AEIOMEEIT. 2 NDTIVPI T 4T « F 4 ZAa—ADT 7 A b ar a—2 L 22505
L. VN w7 OBEPLZEE LSO T, REMRIFEIZITEE> TRy, Larl, RIOR
L7z IR B DO FUZIE, RO AT v TOFRNVIZRD L) ERHH, V) v 7 DOF
EE LT, ENENOFRTHHRNH D X 9 IR HIENRZIT ONDLN, 74 Aa—ADK
BThHEROFMRE LTI, FEECRNL EOBERNZE N7 v 71ICHI 51300 Tl fiZ
Ham DX —7 MZT 5080 ) GROBEEER] OV nfcls, = 787747 - T4 A2
—ADEINIBET HEELRENH D5 &b D, 52 5Nk —&—& LToffim,
BT RE T L DOBHROHP T, HEEE DO DN, TORBIRNIEN G| HEISHK®E
DHLDEFIRL, T4 AT—AEEELTWD, ZiuL, L ) v 707 4 Aa—A0 ik
TIERL, LA, 2/ BIT 4T T Y RAA—ADEV XA+ AT TIO—Thb, ZOB
RERWFROWRD AT v 7L Liz\v, BRI, ZOTO0OMN5E ) — e LTEEDLZ & ET
Do
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